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‘It’s high time we have a single media policy’

ast month Prime Minister
Manmohan Singh had
alled for a “review of me-

dia policy”, particularly in the
context of “information revolu-
tion” and “freedom of competi-
tion”. He wanted the policy
review keeping in mind the con-
cernsof “social justice” and of all
“players in the media sector”.
The Cabinet sub-committee ap-
pointed in this context should
address itself to a holistic “Na-
tional Media Policy” based on a
coherentviewofthemassmedia
instead of continuing with ad-
hoc and case by case approach
andforeachmediumseparately.
However, in the process there
has been much indecisiveness
and many inconsistencies in
government policies towards
broadcasting and media sector.
Such a policy cannot be ex-
pected to do justice without ad-
dressing three core issues
cutting across all media. These
are (a) FDL, notonlyin“newsme-
dia” (radio, television, newspa-
pers) but all other media and
obligators’ conditions that go
with the licence; (b) certain po-
larisationinthe patternofmedia
holdings towards a monopolis-
tic situation, and (c) emerging

cross-mediaoperations.

A uniform media policy
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pecttomake muchheadway. An
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the last couple of years, includ-
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media by way of tothe grassroots
cable TV and re- and make it
gional language morerelevantto
newspapers and channels. This people. National concerns and
process needs tobe boosted fur-  priorities in this regard have to
ther. Intheabsence ofacompre- beunambiguous.

hensive perspective by way of a An equally important issue
policyastotherelative priorities  that needs to be addressed as

of these media, we cannot ex-

partofacomprehensive nation-

al policy is “viewer-end safe-
guards”frommarketdrivenme-
dia operations. The licences to
private operators, irrespective
of the extent of FDI, cannot be
without obligations and re-
sponsibilities in the larger and
longterminterests of viewers. It
is rather difficult to understand
how a government could have
allowed channels to beam into
India without even registering
inIndiaand adheringtoexisting
provisions, which are applica-
ble to Indian media. The gov-
ernment should not look at
licensing asa source of revenue.
The national media policy
should take into account the
Supreme Court’s landmark
judgment of 1995 that “air-
wavesarepublic”,implyingthat
they cannot be used for section-
al interests. This also implies
that“publicservice”and “public
accountability” should not be
only for a public service broad-
caster, but should also apply to
every broadcaster, private or
public.
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Should there be a uniform media policy?

‘Each segment has its own unique needs’

T\he concept of a uniform
media policy highlights
the need for one common
policy addressing requirements

foreigninvestment, whatthein-
dustry needs is a transparent
and comprehensiveguidetothe
Indian entertainment and me-
dia legislation and regular up-
dation of the same. The media

policy to be formulated should
ensure that it is not only work-
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‘It's high time we have a sin

ast month Prime Minister

I Manmohan Singh had
ed for a “review of me-

dia policy”, particularly in the
context of “information revolu-
tion” and “freedom of competi-
tion”. He wanted the policy
review keeping in mind the con-
cernsof “social justice” and of all
“players in the media sector”.
The Cabinet sub-committee ap-
pointed in this context should
address itself to a holistic “Na-
tional Media Policy” based on a
coherentviewofthe massmedia
instead of continuing with ad-
hoc and case by case approach
andforeachmediumseparately.
However, in the process there
has been much indecisiveness
and many inconsistencies in
government policies towards
broadcasting and media sector.
Such a policy cannot be ex-
pected to do justice without ad-
dressing three core issues
cutting across all media. These
are (a) FDI,notonlyin“newsme-
dia” (radio, television, newspa-
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