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'It's high time we have a single media policy'

Should there be a uniform media policy?
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view. Instead, the entertain-
ment and media sector as a
whole would be much benefited
by having a comprehensive me-
dia policyandframeworkde

ing the role of
regulators and
enabling them
to monitor me-
dia diversity, re-
view
competitive
practices, han-
dle administra-
tive complaints
and regulate
content and
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across seg-
ments. Such a
comprehensive
framework
would also keep
pace with the
fast changing
technology and
avoid an over-
arching media
policy.
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sivemediapolicymustalsokeep
certain uniformity across all
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crude unifonnly addressing
. iracy issues cross segments
su USIC, films and soft-
ware. The comprehensive me-
dia policy should ensure
standardisation of these poli-
cieskeepinginmind the current
legislations, some of which are
state subjects, and the potential
for growth of certain segments,
which are currently in a nascent
stage.

'Considerationshouldalso be
given to the cross-media owner-
ship regulations in line with the
emerging convergence within
the media sector as part of a
need to develop a comprehen-
sivemedia policy.

In conclusion, a holistic
framework to review the rela-
tive importance of each type of
media segment in the context of
its market should be examined
and debated. AComprehensive
Media Policy ra er an a ill-
fonn Media 0 I wo a-

ss need more effectively.
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I1stmonth Prime Minister
Manmohan Singh had
alled for a "review of me-

dia policy", particularly in the
context of "information revolu-
tion" and 'freedom of competi-
tion". He wanted the policy
review keeping in mind the con-
cerns of"socialjustice" and ofall
"players in the media sector".
The Cabinet sub-committee ap-
pointed in this context should
address itself to a holistic "Na-
tional Media Policy" based on a
coherentviewofthemassmedia
instead of continuing with ad-
hoc and case by case approach
and foreach medium separately.
However, in the process there
has been much indecisiveness
and many inconsistencies in
government policies towards
broadcasting and media sector.

Such a policy cannot be ex-
pected to do justice without ad-
dressing three core issues
cutting across all media. These
are (a) FDI,notonlyin"newsme-
dia" (radio, television, newspa-
pers) but all other media and
obligators' conditions that go
with the licence; (b) certain po-
larisationinthepatternofmedia
holdings towards a monopolis-
tic situation, and (c) emerging

cross-media operations.
A uniform media policy

shouldhelpcorrectthephenom-
enaof"growingmassmedia, but
not expanding the reach". We
need another
"tipping effect"
today similar to
the one the
countryhadwit-
nessed a decade
ago with cable
TV: The reach of
all media put to-
gethershouldgo
beyond two-
thirds ofthe pop-
ulation. The
recent increase
and qualitative
changes in the
media sector
was mostly on
account of re-
gional and de-
centralised
media byway of
cable 1V and re-
gionallanguage
newspapers and channels. This
process needs to be boosted fur-
ther. In the absence ofa compre-
hensive perspective by way of a
policy as to the relative priorities
of these media, we cannot ex-

pectto make much headway. An
appraisal of adhoc decisions in
the last couple of years, includ-
ing the ones to do with commu-
nityradioor FMradio, brings out

the urgency of a
national policy.
We need to be
concerned
about "commer-
cial viability" of
private FMradio
as well as about
"sustainability"
o~ community
radio!

DD and AIR
has the best of
infrastructure
spread across
the country. But,
for want of fi-
nancial support,
it ishardly being
availed ofto take
the media closer
to the grassroots
and make it
more relevant to

people. National concerns and
priorities in this regard have to
be unambiguous.

An equally important issue
that needs to be addressed as
part of a comprehensive nation-
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al policy is "viewer-end safe-
guards"frommarketdrivenme-
dia operations. The licences to
private operators, irrespective
of the extent of FDI, cannot be
without obligations and re-
sponsibilities in the larger and
longtenninterests ofviewers. It
is rather difficult to understand
how a government could have
allowed channels to beam into
India without even 'registering
inIndiaandadheringtoexisting
provisions, which are applica-
ble to Indian media. The gov-
ernment should not look at
licensing as a source of revenue.
The national media policy
should take into account the
Supreme Court's landmark
judgment of 1995 that "air-
waves are public", implying that
they cannot be used for section-
al interests. This also implies
that "public service" and "public
accountability" should not be
only for a public service broad-
caster, but should also apply to
every broadcaster, private or
public.

Thewriteris founderchairman,
Centrefor MediaStudies, New
Delhi Hecan be reached at
nbraocms@vsnLcom
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